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Bachelor Trend Research & Concept Creation in lifestyle

TITLES TO BUY at www.studystore.nl:

Broek, van den. J.,Koetsenruijter,W., de Jong, J., Smit, L. (2012). Visual Language. Eleven International Publishing.
ISBN: 9789490947729

Byttebier, I., Vullings, R., (2015) Creativity in Business. Amsterdam. Bis Publishers. ISBN: 9789063693800
Dragt, E. (2017). How to Research Trends: move beyond Trendwatching to kickstart innovation. BIS Publishers. ISBN: 97863694333
Grit, R. (2015) Project Management. A practical approach. Groningen. Noordhoff Uitgevers. ISBN: 9789001850548

Martin & Hanington (2012). Universal Methods of Design. Rockport Publishers. ISBN 9781592537563

Reilly, Andrew, (2014) Key Concepts for the Fashion Industry, Bloomsbury. ISBN: 9780857853653

You can order all these required titles at https://www.studystore.nl

Choose: Fontys Hogescholen, Tilburg, 2020-2021, Academy for Creative Industries,

International Lifestyle Studies, English-taught program year 1. \_\TY Or
\)P‘ ‘/,(s

SOFTWARE TO INSTALL via www.surfspot.nl with discount for students.

Adobe Creative Cloud >> Adobe InDesign, Adobe lllustrator, Adobe Photoshop,
Adobe Premiere, Adobe After Effects

Laptop needed: If you buy the software, it often offers you the requirements for your hardware.
We don't require any specific type of laptop besides that.

TITLES TO DOWNLOAD (available when you start your study programme)

Sutmuller, J. & R. van Belkom., (2017) Serious Concepting. Tilburg. Fontys International Lifestyle Studies.
Dumitrescu,D. (2015) Roadltrip to innovation. Hamburg: Trendone.

Every unit in the study programme also offers a variety of syllabuses which you can download. N
A
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